
Mr, Dave Dalis 
President and General Manager 
WABC-TV 
7 Lincolnn Square 

New York. New York 10023 

IMMEDIATELY RETURN LIKE ITIS TO ITS ORIGINAL 1 HR FORMAT IN TLME FOR 
BLACK HISTORY MONTH 

AS a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut 
the format of this highly esteemed public service/news program to a half hour show in order to insert 
“Inside Stuff, a quasi sports, entertainment and sometimes situation comedy offering, in the space 
originally allotted for WrZBC-TV’s lone Black public affairs program. 1 find the decision an insult to OUT 

community, offensive to our intelligence, and humiliating to the program’s producer. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, econonuc and cultural issues that shape 
our lives and brings pride and self-esteem to our community. 1 fmd the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without 
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” 
has offered a unique and most needed opportunity for people to examine c w e n t  affairs through an 
authentic African-American perspective. To date it is the longest running African-American produced 
television program in the U.S. (which previously had given both WABC-TV and the ABC Network 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this country on the African experience in the US.,  Caribbean and even Africa itself. 

Today, many of the gains that people of African ancestty have made in media dunng the past three 
decades are being systematically reversed. Racial diversity in media ownership and representation in the 
newsrooms is in decline. The fact that “Like It 1s” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
tty to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, 1 call upon you to return “Like It Is” to its original hour format. We are very much aware that 
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is” 
serves. .And as Black Histoy Month is fast approaching, and as “Like It Is” always does special 
programming to honor this month, it is even more urgent that you retuin the show to its original hour 
immediately. If this show is not returned to its one hour format in time for Black History month I will 
without hesitation use the options mentioned above. 
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RETi;RN LIKE ITIS TO ITS ORIGINAL 1 HOUR FOR%I..tT! 

As a regular viewer and strong supporter of%ke It 1s” 1 am outraged at the dec.ision o f  WAEC. 
TV to cut the format of this esteemed public servicehews show to ’% hour, in order to expand 
the time allotted for sports aitd entertaininent. How insiilting! 

“Like It 1s;’ with its award winning host and producer GI1 Nobk, has served the American 
public for the past 34 years with timety and criticai anaiysi.s ofrhe political, economic and 
cultural issues that shape our lives. Serving the mandate ofthe. Kttrnrr Commission, which 
called upon the media to provide geater representatbn of people of color and the various issues 
and viewpoints that make LIP this countiy‘s e t h i c  diversity, .‘Ltke It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective To date it is the longest running African American produced television p g r a m  in 
the US and has prduced the. largest bods‘ of programs and documentaries on Black Americans. 

Today mart? of die gains that people ofcoior have made in media broadcasting arc being 
reversed. Racial diversity in media ownership and representation In the news rooms is in 
decline. The f k t  that “Like It Is” is one of the only regularly scheduled Black programs 
produced at CLJABC-TV, coupled with your station’s decision to first try to eliminate the 
program and ihen to slash the time format, reflats this dangerous and disturbing trend. 

Again, I call upon you to return ”L.ike It Is” tu its cirigind hour format. I ain very aware that 
Dtsney owns ABC. ‘h’hilc I will atways support this program, if this reasonable request is  not 
granted, I will find other ways to express my dispteaslirz via my network viewing habits m d  m y  
purchasing power. Arid 1 wili encourage others to do the same. There are many ways in which 
my coininunity can register its displeasure pertaining to your insensitiv-ity to the audience that 
”Like It Is” serves. 

Date 



Dave Davis 
President and General Manager 
WABC- T V 
7 Lincoln Square 
New York, NY 10023 

RETTJRN urn ITIS TO ITS ORIGINAL 1 HOUR FORMAT! 

As a regular viewer and strong supporter of“Like It Is” I am outraged at the decision of WABC- 
TV to cut the format of this esteemed public servicehews show to % hour, in order to expand 
the time allotted for sports and entertainment. How insulting! 

“Like It Is,” with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with timely and critical analysis of the political, economic and 
cultural issues that shape our lives. Serving the mandate of the Kerner Commission, which 
called upon the media to provide greater representation of people of color and the various issues 
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an Afijcan American 
perspective To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americans. 

Today many of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that “Like It Is” is one ofthe only regularly scheduled Black programs 
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the 
program and then to slash the time format, reflects this dangerous and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that 
Disney owns ABC. While I will always support this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the audienc,e that 
“Like It Is” serves. 



kk. Dave Davis 
President and General Manager 
WABC-TV 
7 Lincolnn Square 

New York. New York 10023 

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR 
BLACK HISTORY MONTH 

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut 
the format of this highly esteemed public servicehews program to a half hour show in order to insert 
“Inside Stuff, a quasi sports, entertainment and sometimes situation comedy offering, in the space 
originally allotted for WABC-TV’s lone Black public &airs program. I find the decision an insult to our 
community, offensive to our intelligence, and humiliating to the program’s producer. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to ow community. I find the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without 
having to resort to a new week-to-week serial context. The historic Kemer Commission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” 
has offered a unique and most needed opportunity for people to examine current affairs through an 
authentic African-American perspective. To date it is the longest running African-American produced 
television program in the U.S. (which previous!y had given both WGBC-TV and the ABC Network 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this country on the African experience in the U S ,  Caribbean and even Africa itself. 

Today, many of the gains that people of African ancestry have made in media during the past three 
decades are being systematically reversed. Racial diversity in media ownership and representation in the 
newsrooms is in decline. The fact thaf “‘Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour f o n a t .  We are very much aware that 
Disney, an entertainment conglomerate, owns ABC and its news and public affairs depamnent. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that ”Like It Is” 
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special 
programming to honor this month, it is even more urgent that you return the show to its original hour 
immediately: If this show is not returned to its one hour format in time for Black History month I will 
without hesitation use the options mentioned above. 
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Dave D ~ W S  
Przsident and General Manager 
w ABC-TV 

NGW York, NY 10023 
7 Ll~lcolrl square 

As a regular viewer and strong supporter- of-’Like It Is” I ani ootragcl at thc decision of WMC- 
TV to cut the format of’this esteemed public service/news show to % hour, in order to expand 
the time allotted for spoits and entertainment. How insulting! 

“Like It Is,” witli its award winning host and producer GiI Noble, has sewed the American 
public for the past 34 years with timely and critical anatysis ofthe pottticai, economic and 
cultural issues that shape our lives. Senring the mandare of the Krmer Commission, which 
called upon the media to provide greater representation of people of whr and the various issues 
and viewpoints that make up this countiy‘s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for peopk to examine current affairs through an Africm AinerIcan 
perspective. To date it is the longest running African American produced television program in 
the US and has produced the largest body of programs and documentaries on Black Americ.ans. 

Toda)- many of the gains :hat people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms Is  in  
decline. The facz that -’Like It Is’’ is one ofthe only regularfy scheduled Black prograins 
produced at WABC-TV, coupted with your station’s decision to first try to eliminate the 
progranr and then to slash the time forinaf, reflects this dangerous and disturbing trend. 

A c ~ i n ,  1 call upon you to return ’-Like. It Is” to its original hour format. I am very aware that 
Disney owns ABC. While 1 will always support this program, if this reasonable request is not 
grantid, l’ will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I wilt encourage others to do the same. There are many ways in which 
my community c,an register its dispteasure pertaining to your insensitivity to the audience that 
“Like I t  Is” seives. 



Mr. Dave Davis 
President and General Manager 
WABC-TV 
1 Lincohn Squue 

Mew York, New York 10023 

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR 
BLACK HISTORY MONTH 

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut 
the format of this highly esteemed public servicehews program to a half hour show in order to insert 
“Inside Stuff, a quasi sports, entertainment and sometimes situation comedy offering, in the space 
originally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to our 
community, offensive to our intelligence, and humiliating to the program’s producer. 

“Like It ls”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without 
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up t h i s  country’s ethnic diversity, “Like lt 1s” 
has offered a unique and most needed opportunity for people to examine current affairs through an 
authentic African-American perspective. TO date it is the longest running African-American produced 
television program in the U.S. (which previously had given both WABC-TV and the ABC Network 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this country on the African experience in the US. ,  Caribbean and even Africa itself. 

Today, many of the gains that people of African ancestq have made in media during the past three 
decades are being systematically reversed. Racial diversity in media ownership and representation in the 
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour forniat. We are very much aware that 
Disney, an entertainment conglomerate, owns ABC and its news and public &airs department. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we fee1 is your insensitivity to the audience that “Like It Is” 
serves. And as Black Histoiy Month is fast approaching, and as “Like It Is” always does special 
programming to honor this month, it is even more urgent that you return the show to its original hour 

I cc: Anne M. Sweeney. &hair Networks: David Stem, Commissioner of the NBA 



,Mr. Dave Davis 
President and General Manager 

7 Lincolnn Square 
WABC-TV 

New York, New York 10023 
-. 

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR 
BLACK HISTORY MONTH 

AS a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut 
the format of this highly esteemed public servicehews program to a half hour show in order to insert 
“Inside Stuff’, a quasi sports, entertainment and sometimes situation comedy offering, in the space 
originally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to OUT 

community, offensive to our intelligence, and humiliating to the program’s producer. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has seived its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without 
having to resort to a new week-to-week serial context. The historic Kemer Commission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” 
has offered a unique and most needed opportunity for people to examine current affairs through an 
authentic African-American perspective. To date it is the longest running African-American produced 
television program in the U.S. (whic.h previously had given both WABC-TV and the ABC Network 
considerable praise in rhe Black community) that has produced the largest body of programs and 
documentaries in this countty on the African experience in the US., Caribbean and even Africa itself. 

Today, &y of the gains that people of African ancestry have made in media during the past three 
decades are being systematically reversed. Racial diversity in media ownership and representation in the 
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to fust 
tty to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that 
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I 
will he forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is” 
serves. And as Black Histmy Month is fast approaching and as “Like It Is” always does special 
programming to honor this month, it is even more urgent that you return the show to its original hour 
immediately. If this show is not returned to its one hour format in time for Black History month I will 
without hesitation use the options mentioned above. 

cc. Anne M. Sweeney, Co-Chair Disney Media Networks: David Stem, Commissioner of the NBA 



Mr Dave Davis 
President and General Manager 
WABC-TV 
7 Lincolnn Square 

New Yo& New York 10023 

? 
BLACK HISTORY MONTH 

As a regular viewer and strong supporter of “Like It Is”, 1 am outraged at the decision of WABC-TV to cut 
the format of this highly esteemed public sewicehews program to a half hour show in order to insert 
“Inside Stuff‘, a quasi sports, entertainment and sometimes situation comedy offering. in the space 
originally allotted for WABC-TV’s lone Black public &airs program. I find the decision an insult to our 
community, offensive to our intelligence, and humiliating to the program’s producer. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, bas served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I fmd the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without 
having to resort to a new week-to-week serial context. The historic Kemer Commission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” 
has offered a unique and most needed opportunity for people to examine current affairs through an 
authentic African-American perspective. To date it is the longest running African-American produced 
television progam in the U.S. (which previously had given both WAX-TV and the ABC Network 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this country on the African experience in the US. ,  Caribbean and even Africa itself. 

Today, many of the gains that people of African ancestry have made in media during the past three 
decades are being systematically reversed. Racial diversity in media ownership and representation in the 
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that 
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is” 
serves. And as Black Histoq Month is fast approaching and as “Like It Is” always does special 
programming to honor this month, it is even more urgent that you return the show to its original hour 
immediately.~ If this show is not returned to its one hour format in time for Black Histoy month I will 
without hesitation use the options mentioned above. 

cc: Anne M. Sweeney, Co-Chair Disney Media Nehvorks; David Stem, Commissioner of the N B A  
Q L  



Mr. Dave Davis 
President and General Manager 
WABC-TV 
7 Lincolnn Square 

New York.New York 10023 

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR 
BLACK HISTORY MONTH 

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut 
the format of this highly esteemed public servicehews program to a half hour show in order to insert 
“Inside Stuff’, a quasi sports, entertainment and sometimes situation comedy offering, in the space 
originally allotted for WABC-TV’s lone Black public &airs program. I find the decision an insult to our 
community, offensive to our intelligence, and humiliating to the program’s producer. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I fmd the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without 
having to resort to a new week-to-week serial context. The historic Kerner Commission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country‘s ethnic diversity, “Like It Is” 
has offered a unique and most needed opporhmity for people to examine current affairs through an 
authentic African-American perspective. To date it is the longest running African-American produced 
television program in the US. (which previously had given both WASC-TV and the 4BC Network 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself. 

Today, miny of the gains that people of A&ican anceshy have made in media during the past three 
decades are being systematically reversed. Racial diversity in media ownership and representation in the 
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV ont of 168 hours of airtime a week, coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous. frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are vely much aware that 
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
will always support “Like It Is” and Gil Noble, 1 feel that if these reasonable requests are not granted, I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that ”Like It Is” 
serves. And as Black Histmy Month is fast approaching, and as ”Like It Is” always does special 
pro‘ogramming to honor this month, it is even more urgent that you return the show to its original hour 
immediately. If this show is not returned to its one hour format in time for Black Histoy month. I will 
without hesitation use the options mentioned above. 

cc: Anne M. Sweeney. Co-Chair Disney Media Networks: David Stem. Commissioner of the NBA 



.MI. Dave Davis 
President and General Manager 
WABC-TV 
7 Lincolnn Square 

New York, New York 10023 

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIGINAL 1 HR FORMAT IN TIME FOR 
BLACK HISTORY MONTH 

As a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut 
the format of this highly esteemed public servicehews program to a half hour show in order to insert 
“Inside Stuff‘. a quasi sports, entertainment and sometimes situation comedy offering, in the space 
originally allotted for WABC-TV’s lone Black public affairs program. I find the decision an insult to our 
community, offensive to our intelligence, and humiliating to the program’s producer. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour; without 
having to resort to a new week-to-week serial context. The historic Kemer Commission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” 
has offered a unique and most needed opportunity for people to examine cment  affairs through an 
authentic African-American perspective. To date it is the longest running African-American produced 
television program in the U.S. (which previously had given both WABC-TV and the ABC Network 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this country on the African experience in the U.S., Caribbean and even Africa itself. 

Today, many of the gains that people of African ancestry have made in media during the past three 
decades are being systematically reversed. Racial diversity in media ownership and representation in the 
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of ai~tiine a week, coupled with your station‘s decision to first 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware thaf 
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
will always support “Like It Is” and Gil Noble, 1 feel that if these reasonable requests are not granted, I 
will he forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that ”Like It Is” 
serves. And as Black Histoiy Month is fast approaching and as “Like It Is” always does special 
programming to honor this month, it is even more urgent that you return the show to its original hour 
immediately. If this show is not returned to its one hour format in time for Black History month I will 
without hesitation use the options mentioned above. 

cc: Anne M. Sweeney. Co-Chair Disney Media Networks: David Stem, Commissioner of the NBA 



Dave .Davis 
President and General Manager 
WIZBC-TV 
7 Lincoln Square 
New Yo&, NY 10023 

RE1’7%N LfKE ITJS TO ITS ORIGlNAL 1 HOUR FOKM4TI 

As a regular viewer and strong suppotter of”lihe It Is” I atn outraged at the decision of‘ CrlABC- 
TV to cut the ftmnat of this esteemed public servicehews show to ‘A hour. in order to expand 
the time allotted for spoits and entertainment. How insulting! 

“Like It Is,“ with its award winning host and producer Gil Noble, has served the American 
public for the past 34 years with tirnety and critical amIysis ofthe political, economic and 
cultural issires that shape our lives. Serving the mandate of the Kerner Cornmissiorr, which 
called upon the media to provide greater representation of people of coior and the varjous issues 
and viewpoints that make up this couiit~y‘s ethnic diversity, “l.ike It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an African American 
perspective To date it is the longest running African American produced television program in 
the US and has pmduced the largest body of programs and documentaries on Black Amerjcans. 

Today marly of the gains that people of color have made in media broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
decline. The fact that -‘Like It Is” is one ofthe only regularly scheduled Black programs 
produced at WAI3C-TV, coupled with your station’s decision to first try to eliminate the 
program and then to slash the time format, reflec,ts this dangerous and disturbing trend. 

.4gain, I call upon you to return %lie. It is“ to its original hour format. I am very awwe that 
Disney owns ABC. While i will always supporl this program, if this reasonable request is not 
granted, I will find other ways to express my displeasure v~ia my network viewing babits iiild niy 
purchasing power. And I will encourage others to do rhe same. There are many ways In which 
my community c m  register its displeasure pertaining to your insensitivity to the audience that 
“Like It Is” serves. 



Dale Davis 
President and tienera1 Manager 
W ABC-1 V 

7 Lincoln square 
Ne%% Yorh, Nl' !0?123 

As a regular viewer and strorg supporter of"like It Is" I am outraged at the decision of WMC- 
TV to cut the format of this esteemed public servicehews show to '4 hour, in order to expand 
the time allotted for spoits and entertainment. How insulting! 

"Like It Is," with its award winning host and producer Gil Noble, has sewed the Anierican 
public for the past 34 y e w s  with timely and critical atm1ysi.s ofthe potiticd, economic and 
cultural issues that shape our lives. Serving the mandate of rhe Kerner Commission, which 
called upon the media to provide Beater represetitation of people of color and the various issues 
and viewpoints that make up this couiitiy's ethnic diversity, "Like It Is" has offered a unique and 
most needed opportunity for people to examine current affairs through am African American 
perspective. To date i t  is the longest running African Ameiican produced television program in 
the US and has produced the largest body of programs and documentaries on Black Amekcans. 

Today many ofthe gains that Fople  of color have made tnrnedia broadcasting are being 
reversed. Racial diversity in media ownership and representation in the ne.ws rooms is in 
decline. The fact that "Like It Is" is one of'the only regularly scheduled Black prograins 
produced at WABC-TV, coupled with your station's decision to first try to eliminate the 
pi-ogram and then to slash the time format. reflais this dangerous and disturbing trend. 

Again, I call upon you to returii 'Like It Is" to its original hour format. I an very aware that 
Disney owns ABC. While 1 will aiways supp~rt this progaram, if this reasonable request is not 
granted, r will find other ways to express my displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in rvhic.h 
my coininunity can register ils displeasure pertaining to your insensitivity to the audience that 
"Like It Is" serves. 



Dave Da \k  
President and Genera\ htandge? 
I,VASC- 7’v 
7 Lincoln Square 
N e w  Ynrk, N’Y I0023 

RETtiRN LIKE IT lS  TO ITS ORJGINAL 1 HOtlR FOR%L4T! 

As a regular viewer and strong suppoiter of”like It Is” I am outraged at the decision of %’ARC. 
TV to cut the fbrmat of this esteemed public sewicehews show to ‘h hour, in order to expand 
die time allotted for sports and entertainment. How- insulting! 

‘Like It Is,” with its award winning host and producer Ciil Nohie, has sewed the American 
public f i r  the past 34 years with timely and critical anafysis ofthe political, economic and 
cultural issues that shape our lives. Serving the mandate of the ICerner Commission, which 
called upon the media to provide greater representrttion of people of coior and the various issues 
and viewpoints that make up this coimtiy’s ethnic diversity, ”Like It Is” has offered a unrque and 
most nezded OppORLin~ly for people to examine current affairs through an Afrcm American 
perspective. To date it is the lonsest running Akican American produced television program in 
the US and has pmdwed the largest body of programs md documentaries on Black -4mericans. 

Today many of the gains that pcopie of color have made in media broadcasting arc being 
reversed. Racial diversity in media ownmship and representation In the news rwms is in 
decline. The fact that “Like It 1s” is one ofthe only regularly scheduled Black programs 
produced at WABC-TV, coupled with your station‘s decision to first try to eliminate the 
prograin and then to slash the time format, reflects this dangerous and disturbing trend. 

Again, I call upon yeu to return ‘Like It is’.’ te its original hour format. I an very awue that 
Disney owns ABC. While I will aiways support this prograni, if this reasonable request i s  not 
granted, T will find other ways to express my displeasure via my network viewing habits mri my 
purchasing power. And I wili encourage others to do the same. There are many ways in which 
my community can re.gister its: displeasure pertaining to your insensitivity to the audience that 
“Like It Is” serves. 



Mr, Dave Da i s  
President and General Manager 

7 Lincolnn Square 
Nrw York, New York 10023 

W ABC-TV 

l.ll.%k~D1.\’lKl~l’ H E T l R N  L f K E  ITIS TO 11’s ORIGINAL I HR FORM.41’ IN TIME FOR 
BLACK HISTORY MO3TH 

AS a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut 
the format of this highly esteemed public servicehews program to a half hour show in order to insert 
“Inside Stuff: a quasi sports, entertainment and sometimes sirnation comedy offering, in the space 
originally allotted for W’ABC-TV’s lone Black public &airs program. I find the decision an insult to our 
community, offensive to our intelligence, and humiliating to the program’s producer. 

“Like It Is”, with its multiple award wiilning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to OUT community. I fmd the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without 
having to mor t  to a new week-to-week serial context. The historic Kerner Commission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” 
has offered a unique and most needed opportunity for people to examine current affairs through an 
authentic African-American perspective. To date it is the longest running African-American produced 
television program in the U.S. (whic.h previously had given both WABC-TV and the GBC Network 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this country on the African experience in the US.,  Caribbean and even Africa itself. 

Today, many of the gains that people of African ancestry have made in media during the past three 
decades are being systematically reversed. Racial diversity in media ownership and representation in the 
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to r e m  “Like It Is” to its original hour format. We are very much aware that 
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted 1 
will be forced to find other ways to express my displeasure via my network viewing hahits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is” 
serves. And as Black History Month is fast approaching, and as “Like It Is” always does special 
programming to honor this month, it is even more urgent that you rehim the show to its original hour 
immediately. If this show is not returned to its one hour format in time for Black History month, I will 
without hesitation use the options mentioned above. 

- 
cc Anne M. Sweeney. Co-Chair Disney Media Networks: David Stem. Commissioner of the NBA 



Mr. Dave Davis 
President and General Manager 
WABC-TV 
7 Lincolnn Square 

Xew York, New York 10023 

IMMEDIATELY RETURN LIKE IT IS TO ITS ORiGINAL 1 HR FORMAT IN TIME FOR 
BLACK HISTORY MONTH 

AS a regular viewer and strong supporter of “Like It Is”, I am outraged at the decision of WABC-TV to cut 
the format of this highly esteemed public servicehews program to a half hour show in order to insert 
“Inside Stuff, a quasi sports, entertainment and sometimes situation comedy offering. in the space 
originally allotted for W’ABC-TV’s lone Black public &airs program. I find the decision an insult to ow 
community, offensive to our intelligence, and humiliating to the program’s producer. 

“Like It Is”, with its multiple award winning producer and host Gil Noble. has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without 
having to resort to a new week-to-week serial context. The historic Kemer Commission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” 
has offered a unique and most needed opportunity for people to examine current affairs through an 
authentic African-American perspective. To date it is the longest running African-American produced 
television program in the U.S. (which previously had given both WA.BC-TV and the GBC Network 
considerable praise in the Black commuNty) that has produced the largest body of programs and 
documentaries in this country on the African experience in the US. ,  Caribbean and even Africa itself. 

Today, many of the gains that people of African anceshy have made in media during the past three 
decades are being systematically reversed. Racial diversity in media ownership and representation in the 
newsrooms is in decline. The fact that ‘<Like It Is” is one of the only regularly scheduled Black programs 
produced ai WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that 
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is” 
serves. And as Black Histoiy Month is fast approaching, and as “Like It Is” always does special 
programming to honor this month, it is even more urgent that you return the show to its original hour 
immediately. If this show is not returned to its one hour fonnat in time for Black History month, I will 
without hesitation use the options mentioned above. 



Dave Davis 
President and General Manager 
w ABC -TV 

New York, N Y  10023 
7 Lincolri Square 

As a regular viewer and strong supporter of”Like It Is“ I an outraged at the decision ofrd’ABC- 
TV to cut the forniar of this esteemed public servicehews show to !i hour, in order to expand 
the time allotted for sports and entertaimment. How insulting! 

“Like It  Is,” :vi& its a\vartrd winning host and producer Cil Noble, has served the American 
public for the past 34 years with tirnely and critical analysis ofthe pofttical, economic and 
rulturai issires that shape our lives. Serving the rnittictilfe oftfie Kerner Conrmission, which 
called upon the media to provide greater representation of people of color and the various issues 
aid viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to exami.ne cume.nt affairs through an African American 
perspective. To date it is the longest running Aftican American produced television program in 
the US and has produced the largest body of program and dmcumentaries on Blac,k Ame,ric.ans. 

Today many of the gains that people of color have made in medk broadcasting are being 
reversed. Racial diversity in media ownership and representation in the news rooms is in 
dedine. The fac.t that “Like It 1s’’ is one ofthe only regularly scheduled Black programs 
produced at WABC-TV, coupled with your station’s decision to first try to eliminate the 
program and then fo slash the time format, reflec.ts this dangerous and disturbing trend. 

A4gain, I call upon you to return “Like It Is” to its original hour format. I am veiy aware that 
Dime): onns ABC. While i w i l l  always support lhis progam, if this reasonable request is not 
granted, f will find other ways to express rrry displeasure via my network viewing habits and my 
purchasing power. And I will encourage others to do the same. There are many ways in which 
my community can register its displeasure pertaining to your insensitivity to the audience that 
”Like It is” serves. 

Address 



Senator Sun Coizine 

Nrwark, NJ 07 102 

Sznator Frank Lautenberg 
One Gateway Ctr. 
Newark, NJ 07 102 

, \  One Gareway Center, i Iih FI. 

, -  

I support the Peopk's Organization for Progress' position on reparations for the descendants of 
the African slave trncie and I join them in calling upon you to state your psition oii this topic 
and to sponsor a senate version of the Conyers H.R. 40 reparaiions bill. 

l'his country has taken strong pro reparations stances on behalf of crimes committed against 
other groups (most notably the victims of Japanese internment and the Nazi Holocaust), all the 
while maintaining that countries must take responsibility for the horrors of the past and must 
honor the long ago victiins with rernetnbi-atice and restitution to their heirs Mot-e recwtly the 
US has passed legislation establishing a commission to study the negative affec.ts of WWII on 
Italian Americans and is in the process of passing legislation to examine the way the German 
Americans were treated during that time. The double standard that the US continues to employ 
when dealing with policies for people of color underscores its diabolical nature and the racism 
that continues to permeate this country 

URderstand that I will not support anyone who refuses to ac.knowledge the righteousness of 
reparations for the victims of the African holocaust. Silence on this subject is not an option. 

REPAfMTIONS NOW I 



Jonathan Miller 
CEO 
Anierica Online. Ins. 
22000 AOL Way 
Dulles, VA 20 166 

E: the freeniption o f  % hour o f  “Like It 1s” for “NBA h i d e  Stuff 

it has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff,” 

I am alerting the sponnscrs of this show to an issue that could potentially negatively impad the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, ‘Zike It Is” has offered a unique and most needed opportunity for people to examine current 
affairs though an authentic African-American perspective. To date it is the longest running African- 
Amei-icai produced television program in the U.S. (which previously had given both WABC-TV and the 
ABC Network considerable praise in the Black community) that has produced the largest body of 
programs and documentaries in this country on the African experience in the US. ,  Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that 
give the African perspective on issues affecting our community. My request to this network is simple. 
Return “Like It Is” to its original one hour progi-amming. And with Black History Month fast 
approaching arid as “Like It Is” always Iionors this tnonth with special programming, I want the show 
returned to its one how format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of“NBA Inside Stsf.“ I am currently a satisfied user of AOL, but WABC-TV will force me 
and other supporters of “Like It Is“ to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 

ity, J don’t think they 

I 

cc: Richard D. Parsons, CEO of Time Warner 



Jonathan Miller 
CEO 
America Online. Inc 
22000 AOL Way 
Dulles, VA 20166 

re: the Preemption of !4 hour of ‘‘Like It Is” for “NBA Inside Stuff’ 

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.” 

I am alerting the sponsors of this show to an issue that could potentially negativety impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African desc.ent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U S .  (which previously had given both WABC-TV and the 
ABC Network considerable praise in the Black community) that has produced the largest body of 
programs and documentaries in this country on the African experience in the U.S., Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affaii-s programing that 
give the African perspective on issues affecting our coinniunity. My request to this network is simple. 
Return “Like It Is” to its original one hour progranuning. And with Black History Month fast 
approaching and as “Like It Is” always honors this month with special progranuuhg, I want the show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff’ in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of “NBA Inside Stuff.” I am currently a satisfied user of AOL, but WABC-TV will force me 
and other supporters of “Like It Is” to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 

address 

cc: Richard D. Parsons, CEO of Time Wamer 



Jonathan Miller 
CEO 
America Online. Inc. 
22000.40L Way 
Dulles, V A  20166 

re: the Preemption of % hour of “Like (t Is” for “NBA Inside S t u f f  

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.” 

I am alerting the sponsors of this show to an issue that could potentialty negativety impact the sales of 
their products. WABC-TV and Disney has shown @eat insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has s e n d  its viewcrs for over 
the last 34 years with timely and critical analysis of the political. economic and cultural issues that shape 
onr lives and brings pride and self-esteem to the Black community. The historic Kenter Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U.S. (which previously had given both WABC-Tv and the 
ABC Network considerable praise in the Black community) that has produced the largest body of 
programs and documentaries in this c o u n e  on the African experience in the U S .  Caribbean and even 
Afiica itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that 
give the African perspective on issues affecting our community. My request to this network is simple 
Return “Like It Is” to its original one hour programming. And with Black History Month fast 
approaching and as “Like It Is” always honors this month with special programming, I want the show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of“lu3A Inside StufT” I am currently a satisfied user of AOL, but WABC-TV will force me 
and other supporters of “Like It Is” to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 

/L1 adelq-rY? &&n(n n 1 ?_-laa-/c;.‘t 
Name (print) anddate I 

cc: Richard D. Parsons, CEO of Time Warner 



Jonathan Miller 
CEO 
America Online. Inc. 
22000.40L Way 
Dulles, V A  20166 

re: the Preemption of % hour of “Like It Is” for “NBA Inside Stuff 

It has come to my attention that AOL has sponsored advertisinp on the show “NBA Inside Stnff,” 

I am alerting the sponsors ofthis show to an isme that could potentially negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of tlie political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
communjty in particular by airing various issues and viewpoints that make up this counby’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U.S. (which previously had given both WABC-TV and the 
ABC Network considerable praise in the Black community) that has produced the largest body of 
programs and documentaries in this country on the African experience in the U.S., Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that 
give the African perspective on issues affecting our community. My request to this network is simple. 
Return “Like It Is” to its original one hour programming. And with Black History Month fast 
approaching and as “Like It Is” always houors this month witli special progranuning, I want the show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside S t u f f ‘  in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of ‘WBA Inside Stuff..” I am currently a satisfied user of AOL, hut WABC-TV will force me 
and other supporters of “Like It Is” to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 

cc: Richard D. Parsons. CEO of Time Wame1 



Jonathan Miller 
CEO 
America Online. Inc. 
22000 AOL Way 
Dulles, VA 20166 

re: the Preemption o f  X hour of “Like ft Is” for “NBA Inside stup 

It has come to my attention that AOL has sponsmed advertising on the show “NBA Inside Stuff.” 

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent hy 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kemer Commissiun 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U.S. (which previously had given both WABC-TV arid die 
ABC Network considerable praise in the Black community) that has produced the largest body of 
p r o g m  and documentaries in this country on the %can experience in the US. ,  Caribbean and even 
Africa itself 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that 
give the AfEican perspective on issues affecting our conununity. My request to this network is siniple. 
Return “Like It Is” to its original one hour programming. And with Black History Month fast 
approaching and as “Like It Is” always honors this moutfi witli special prorograttuning, I want the show 
retuned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of ‘WBA Inside Stuff.” I am cumentry a satisfied user of AOL, hut WABC-TV will force me 
and other supporters of “Like It Is” to cancel my internet account if this simpre request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 

cc: Richard D. Parsons. CEO of Time Warner 



Jonathan Miller 
CEO 
America Online. Inc 
22OOO AOL Way 
DuNes, V A 20 166 

re: the Preemption of % hour o f  “Like It Is” for “NBA Inside Stuff’ 

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff,” 

I am alerting the sponsors ofthis show to an issue that could potentially negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff..”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in &e U.S. (which previously had given both WABC-TV and the 
ABC Network considerable praise in the Black community) that has produced the largest body of 
programs and documentaries in this country on the African experience in the U.S., Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs progranuuing that 
give the African perspective on issues affecting our community. My request to this network is simple. 
Return “Like it Is” to its original one hour progranuuing. And with Black History Month fast 
approaching and as “Like It Is” always houors this month with special programming, I want the show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of “NBA Inside Stuff.” I am currently a satisfied user of AOL, but WMC-TV will force me 
and other supporters of “Like It Is” to cancel my internet account if this simple request is not granted by 
February. My community is  organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 
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cc: Richard D. Parsons, CEO of Time Warner 



Jonathan Miller 
CEO 
.America Online. Inc 
22000 AOL Way 
Dulles. K4 20166 

re: the Preemption of % hour of “Like It Is” for “NBA Inside Stuff‘ 

It has come to my attention thnt AOL has sponsored adverixing on the show ”WBA Inside Stuff.” 

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of 
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by 
preempting one half hour of the award winning public affairs progam “Like It Is,” which is committed to 
helping society examine affairs through an authentic African American perspective, for a half hour of 
“NBA Inside Stuff.’’. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the politicat, economic and cultural issues that shape 
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission 
called upon the media to provide greater representation of people of color in general and the Black 
community in particular by airing various issues and viewpoints that make up this country’s ethnic 
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current 
affairs through an authentic African-American perspective. To date it is the longest running African- 
American produced television program in the U.S. (which previously had given both WABC-TV and h e  
ABC Network considerable praise in the Black community) that has produced the largest body of 
proyams and documentaries in this country on the African experience in the U S . ,  Caribbean and even 
Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that 
give the African perspective on issues affecting our community. My request to this network is simple 
Return ”Like It Is” to its original one hour progranuning. And with Black History Month fast 
approaching and as “Like It Is” always honors this month with special progratnmitig, I want the show 
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA 
Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network decision by not using the products of the 
sponsors of “NBA Inside StufF..” I am currently a satisfied user of AOL, but WABC-TV will force me 
and other supporters of “Like It [s” to cancel my internet account if this simple request is not granted by 
February. My community is organizing around this issue and will encourage others to do the 
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they 
will be so inclined to show insensitivity to the needs of their sponsors. 
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cc: Richard D. Parsons, CEO of Time W‘amer 


